
 

29 January 2026 

Intuitive Investments Group plc  

("IIG" or the "Company") 

Result of Annual General Meeting 

Intuitive Investments Group plc ("IIG" or the "Company"), announces that at the Annual General 

Meeting ("AGM") held today, all resolutions were duly passed. 

Details of the proxy votes received for each resolution will be made available shortly on the company's 

website: www.iigplc.com 

Resolutions 1 to 6 were each passed as an Ordinary Resolution, and resolutions 7 to 8 were each 

passed as a Special Resolution. 
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About Intuitive Investments Group plc 

IIG is an investment company seeking to provide investors with exposure to a portfolio concentrating 
on fast growing and / or high potential businesses operating predominantly in the UK, continental 
Europe, the US and APAC, utilising the Board's experience to seek to generate capital growth over the 
long term for shareholders. 

About Hui10 

Hui10 Group is a technology driven platform business at the forefront of China’s national lottery digital 
transformation and the emerging intersection of lottery, retail, and the sports economy. Digitising 
traditional lottery ticket sales by integrating proprietary software with CFCA security systems and 
UnionPay certified payment solutions, and Its flagship Lucky World ecosystem as an omnichannel retail 
network spanning China’s 200,000 existing lottery shops, unlocking consumer access for hundreds of 
millions of users and driving participation toward broader inclusion.  Critically, Hui10 holds the unique 

https://iigplc.com/
http://www.iigplc.com/


distinction of being the only non-state commercial partner to TEAM CHINA, the national Olympic, elite 
and community sports programmes, positioning it to capitalise on China’s newly articulated 
RMB 7 trillion sports industry development target as endorsed by the State Council, aligning its digital 
lottery platform solutions, sports merchandising, consumer engagement and loyalty platforms with 
national economic policy and substantial state owned enterprise support. This convergence of lottery 
digitisation and sports-oriented merchandising creates a high growth platform business that leverages 
strategic partnerships, deep integration with Chinese financial infrastructure, and broad retail reach to 
capture substantial economic and social value across digital entertainment, sports consumption and 
community retail ecosystems.   
  


